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Children and Young People Engagement
Summary and Methodology
In order to engage with a broad range of children 
and young people, two separate engagement 
activities were undertaken targeting different age 
groups, to ask them about their ideas for the City.  

The overall themes from all of the youth 
engagement suggest an affinity for green spaces, 
areas to sit, walk and play, a safe and clean City 
and plenty of colour to enliven the streets.

Young People
The first activity targeted young people aged 
12-25.  A pack was developed that could be 
distributed in person to high schools or youth 
groups, as well as a supporting online survey.  A 
printed leaflet (see right, designed to be folded 
into quarters) contained information about both 
the City and the beach.  Participants could either 
write and draw on two postcards contained in the 
pack, one for each location, or scan a QR code 
to complete their feedback online.  The team 
received 119 postcards and 79 online surveys, 
totalling 198 responses.

There are slight differences in priorities between 
the online and postcard methodologies, with 
the online survey responses tending to focus on 
places to sit, parks and greenery, and safety.  The 
postcard results favoured places for children to 
play, shops, and street art / colourful spaces.  

Young People engagement leaflet

MY ABERDEEN ~ Wish you were here!

THE SILVER CITY
BY THE GOLDEN SANDS
Aberdeen City Council have commissioned two teams of designers to reimagine 
the city centre and the beachfront. We want to hear your ideas so that we can 
shape a new Aberdeen that caters for the needs of young local people. 
→ A Vision for Union Street Central
We are developing a vision for the future of 
the heart of Aberdeen city centre, looking 
at key streets and spaces, starting off with 
Union Street Central. We want to include 
a range of street furniture and equipment 
to make this central space more exciting, 
playful, social and usable.

→ A New Park at the Beach 
The new park will be located somewhere 
along the beach front. Beach Boulevard 
is an important part of this new park, as 
it is where the sea and the city meet and 
blend together linking the “silver city” to 
the “golden sands”. The Beach Ballroom 
will be renovated as part of this project, 
and a new stadium and leisure facilities 
included within the area.

→ Wish you were here!
Within this pack you will find two 
postcards; one to send from the city 
centre and one from the beach. Imagine 
what these new streets, spaces and 
beachfront park could be in the future 
and help us design them. 

Use your postcards to be as creative as 
you can, make a drawing, do a collage, 
doodle your ideas, or stick on a picture 
of a similar place you like the look of. We 
want to see your ideas to help us design 
these new spaces! Use the back of your 
postcard to tell us how it feels to be in 
your wonderful new space and what you 
like best about it. Maybe it was what you 
did there, what you saw, or maybe it was 
just that delicious big ice cream you had 
even though it was pouring rain!

 MY 
BEACHFRONT

 MY 
CITY CENTRE

We have only just begun to think about the park. There is no design as 
yet, we don’t even have a final location along the beachfront. We do know 
it will be close to the Beach Ballroom. We want your ideas to help us 
shape it. This is a fast programme, and you should start to see changes 
on the ground sometime next year; but this won’t be the last chance you 
get to have your say - once we start to progress the ideas we will come 
and see you again!

We want the city centre to 
be a space which welcomes 
everyone and would like 
you to give some ideas for 
making it look and feel better 
and which would encourage 
people to stay longer. We are 
at the early stages of thinking 
about this, so now is the time 
to be creative and have your 
voice heard! 

We want to build a fabulous new park down 
at the beach for all ages, a place for everyone.

We are going to improve the central area 
of Union Street. The heart of Aberdeen has 
some beautiful buildings and great places 
to visit but the outdoor streets and spaces 
need improving.

How should it look and what 
could you do when you get 
there? We need your help to 
design it.  Aberdeen beach 
is a special place and has a 
long and interesting history; 
how can we make sure this 
feels part of the city?

MY CITY:
A Vision for 
Aberdeen

DESIGN WITH US!
Use the postcard to make a drawing 
or use the QR code to find the link 
for filling in a short survey.
To help with your ideas, think about 
the following questions:
‣

‣

‣

How do you see yourself using 
this new street space and what 
do you want to see here?

What makes it an exciting, 
social and interesting space 
you want to visit more often?

Why does this space feel safe 
and welcoming to you?

DESIGN WITH US!
Use the postcard to make a drawing 
or use the QR code to find the link 
for filling in a short survey.
To help with your ideas, think about 
the following questions:

‣

‣

‣

How can the park feel amazing 
and be unique to Aberdeen?

What would you like to do 
when you get there, what 
would encourage you to visit 
often?

What is missing from 
Aberdeen's beachfront that 
you want to see?

⁕ C
olin Sm

ith

We will take your ideas and start to shape a design. We will ask for your 
ideas and thoughts again as the proposals are further developed.

How it could be

How it could be

How it was How it was

Although the exercise was not directly targeted to 
capture different age groups, responses suggest 
that the postcards tended to be completed by 
participants at the younger end of the age range 
while the online feedback often came from older 
participants.  

The results on the following page show the 
combined responses from the postcards and 
online survey.  As there were a higher number 
of postcard responses than online responses, 
seating has fallen down the list overall so 
it is useful to consider the results of both 
methodologies.  Separate charts for each can be 
found in the appendix, as well as the postcards 
and artwork completed by participants.

Primary Schools
The second activity comprised a series of 
interactive group sessions with Primary 6 pupils 
across the City, between 30 September and 7 
October 2021.  Six schools participated in the 
City discussions.  These sessions were facilitated 
by a specialist, however the design team joined 
the sessions to hear the children’s feedback 
and witness their enthusiasm in collaborating to 
shape the vision for Union Street.   

A summary of the key themes is contained in this 
section.  Artwork generated during the sessions 
can be found in the appendix.
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Young People

As noted in the summary, responses to the online 
survey suggest this methodology was completed 
by older participants compared to the postcards.  
The online group prioritised seating, park space / 
greenery and safety, whilst those completing the 
postcards waould like to see places for children 
to play, shops, and street art / colourful spaces.

“Seating areas and plants would 
make it more exciting and allow 
people to sit and chat.”

“A good walking space to run 
around and walk on.  There could 
be outdoor sitting swings with 
comfy pillows and decking.”

“I think it would be cool to make 
more outdoor places for kids 
because at the moment it is just 
shops and restaurants and quite 
boring for kids.” 

“I would like to see a fancy walkway 
and a lot of nature, maybe a nature 
walk.”

Places to play
Greenery and park 

space
Places to sit Colourful
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Primary 6 Pupils
The consultation sessions with primary schools 
(P6) aimed to create an environment that 
supports children to think about play and aspects 
of their city, how they feel about it and how 
they would like it to be.  The workshops were 
delivered by creative practitioners Jack Stancliffe, 
Yvette Bathgate and Kirsty Russell, supported by 
ACC’s Projects Assistant Rhys Irvine.  

LDA Design was invited, as representative of the 
design team, to join the class via video call at the 
end of each workshop, a moment for the children 
to feedback their findings and ask any questions 
they may have.

The sessions were structured as follows:

• Starting with a fiction, an alternative reality to 
incite an emotional response to Union Street

• Mapping out the areas on the floor and 
getting familiar with the spaces

• Exercise our play muscles with some playful 
tasks

• Stop to reflect on how good the class are 
at playing and what might stop them from 
playing

• Critical questioning based on our senses, 
problem solving, why have we chosen these 
ideas?

• Gathering data via a tour of the space
• Video call report back to the Design Team

The children felt that the creation of a child-
friendly, safe and sustainable environment was 
a key consideration for the designs moving 
forward.  The discussions were generally 
pedestrian and people focussed with very little 
consideration given to vehicles.  Enlivenment and 
activation of the spaces was considered to be 
of paramount importance; it was felt it could be 
delivered by increasing opportunities for play and 
colour within the streets.

Despite the varied range of ideas and proposals, 
there was a communality of themes that were 
brought up and appeared fairly consistently 
throughout the sessions – below is a list of the 
highlights:

• More colour in the street (everything is too 
grey), also lights for when it’s dark (nights, 
winter) 

• More trees, plants and flowers
• More biodiversity (birds, bees, butterflies)
• Animal friendly 
• More spaces for art 
• Incorporate positive / inspirational quotes and 

messages
• More spaces to play
• More space to walk
• More places to seat (for all but also for elderly 

and people with mobility issues)
• More interactive (both in terms of technology 

and people’s involvement)
• Cleaner
• Safer and healthier (including a ban for 

smoking and alcohol)
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Other proposals include:

• Covered spaces to use with any weather
• More activities (festivals, music, fundraising)
• Water fountains
• Colourful lighting

The children also demonstrated great attention to 
topics very close to their hearts, such as:

• Sustainable energies, more green space, 
eco-friendly, good for the environment

• Care for less fortunate people (homeless, 
access for mobility impaired people) 

• Different generations and cultures to be able 
to enjoy the space (more inclusion versus 
loneliness and isolation)

• Communality of space (City belonging to 
everyone)

The inputs from the children were greatly 
appreciated by the Design Team, who found 
them exciting and inspirational – lots of material 
that provides us a good feel for how children 
would like the space to feel.
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Business Engagement
Summary and Methodology
Businesses in the City were consulted to 
understand more about their priorities, challenges 
and day to day activities.  This took the form 
of both face to face consultation and an online 
survey, which could be accessed by scanning 
the QR code on a flyer (see right).  This section 
summarises the key themes emerging from the 
face to face consultation, as well as supporting 
charts and narrative from the online survey.  

The online survey received a total of 57 
responses.  Please note that not every question 
was mandatory, therefore some were answered 
by fewer than 57 people.  The number of 
businesses responding to a question is shown in 
the ‘Base’ below each chart.  

The consultant team arranged to meet a number 
of key business stakeholders in Aberdeen 
on Friday 1 and Saturday 2 October to gain 
feedback on the Spaces for People temporary 
interventions and to obtain further information 
with respect to a number of key topics.  Nine 
businesses were consulted, out of 22 invited to 
participate.

It should be noted that many of the observations 
and comments received as part of the 1-1 
business consultation exercise were made in 
respect to the temporary changes within the city 
which have being implemented to allow for the 
‘Spaces for People’ initiatives to be deployed.  

Business engagement flyer

If you run a business in Aberdeen City Centre, we want to 

hear your views

Aberdeen City Council has commissioned designers to 

reimagine the city centre. We are developing a vision for the 

future of the heart of Aberdeen, looking at these key streets 

and spaces within the city centre: Union Street, the West 

End (Rose St, Thistle St and Chapel St), Castlegate and 

Aberdeen Market, as well as streets from Belmont Street 

down to Upperkirkgate.

It is important that we understand the needs of local 

businesses and listen to your views. This survey will tell 

us about your requirements in terms of access, travel and 

waste collection, as well as your ideas for Aberdeen. The 

questions should take no more than 10 minutes to answer.

Thank you for taking the time to complete the survey, your 

feedback is greatly appreciated.

Aberdeen City Council

City Centre Streetscape Improvements 
Business Survey

How do I fill in the survey?

It’s really simple to give us your feedback using our online 

survey.  Just type this address into your browser:

bit.ly/3u5TATF

Or point your smartphone at the QR code: 

If you need a paper copy or wish to speak to a member of 

the team, please contact CCMP@aberdeencity.gov.uk

The survey will close at midnight on Friday 15 October.

Cover images © Susanne2688 / Alexey Fedorenko / Gorodenkoff / Adobe Stock

AAbbeerrddeeeenn CCiittyy CCoouunncciill
CCiittyy  CCeennttrree  SSttrreeeettssccaappee  IImmpprroovveemmeennttss

BBuussiinneessss SSuurrvveeyy

Businesses were generally mindful of the fact 
that interventions forming part of any permanent 
improvements to the city centre public realm 
would be duly considered within the wider 
strategic transport assessments currently being 
progressed.

With respect to the Spaces for People 
interventions, consultees generally felt that these 
had been good for the City, particularly during the 
pandemic.  Particular concerns were however 
raised with respect to the rerouting of buses 
within the City as it was felt that this made it 
much more difficult for people to access the city 
centre.  

In relation to the temporary pedestrianisation of 
Union Street Central, it was generally felt that 
ensuring appropriate access for people by bus 
and taxi and providing for blue badge parking 
requires to be fully incorporated into any future 
permanent proposals for the space.
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Access and Servicing
Three quarters of businesses that responded to 
the online survey are serviced from the street.  
Around half cater for between one and five 
vehicles per day, and they typical waiting time is 
less than ten minutes.  Both deliveries and waste 
collection occur throughout the day from 06:00 
to 18:00, although waste collection sees a peak 
in the early morning.  The face to face interviews 
revealed the following key themes:

• ‘Deliveroo’ generally a major issue within the 
city, and creates conflicts with pedestrians 
and vehicles

• Small independent retailers require access 
at different times – difficult to operate within 
windows

• Taxi ranks are good and should be retained 
as the provide passive surveillance / self-
policing of areas

• ‘Emergency’ business access should be 
considered for repairs (eg coffee machine 
breaks), particularly within pedestrian areas

• Blue badge access and access for the frail 
and impaired requires to be fully considered 
and accommodated within any proposals

• Bins are an issue, unsightly.  Requirement 
for multiple collections needs to be fully 
considered (eg food waste / recycling / 
general waste)

Further analysis of the access and servicing 
results can be found in the appendices.  

9



Cycling and Transport Approach
Face to face consultation generated the following 
feedback in relation to cycling and transport:

• The lack of designated cycle routes was 
creating conflict with other street users

• Electric bikes, scooters and cyclist generally 
need to abide by the rules, as they are posing 
a major issue across the city and particularly 
within pedestrian areas

Management and Enforcement
• It was generally felt that it is ‘currently a free 

for all’ and restrictions are not being adhered 
to or enforced

• ‘Temporary’ nature of traffic signs and 
restriction measures has contributed to this

The online survey invited open-ended responses 
in relation to traffic, parking and public spaces 
and temporary measures put in place during 
COVID restrictions.

Across these two questions it was observed that 
parking needs to be improved and / or more 
affordable, as public transport is not currently felt 
to provide sufficient accessibility.  Respondents 
commented that customers are being put off the 
City centre as accessibility (in relation to parking, 
bus stops and confusing traffic flow) is poor and 
costs of travel are high.
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Buses
Over three quarters of businesses that responded 
to the online survey stated that staff use public 
transport to travel to work.  

There was a strong feeling that lack of bus 
access significantly hinders the ability of 
customers to come into the City.  Face to face 
consultation agreed: 

• Access by bus is key to the success of the 
City

• Consider continuing bus access / service 
within the central section of Union Street 

• The temporary rerouting of buses has made 
car access impossible in places within the 
City

• The temporary rerouting of buses within the 
City has negatively impacted areas of the City, 
particularly around Market Street.  Bus idling 
and pollution is a concern

• Strategic review of all bus routes is required 
• Bus companies currently hold the City to 

ransom 

“[The temporary measures are] not 
[working] well for our business, a 
good percentage of our customers 
are elderly making it impossible 
to visit us without local access/
disabled badge parking and bus 
stops too far away.”
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Cafe Culture and Other Observations
 Cafe Culture
• Café culture needs to be ‘considered in the 

round’: some businesses had concerns that 
it was being pursued at the detriment of other 
retailers

• There were concerns around the over 
commercialisation of public space

• Aberdeen’s climate and weather should be 
factored into any proposals

• Any permanent interventions need to be 
carefully considered to ensure there is an 
overall consistency whilst allowing for a 
degree of individuality for operators

Other Observations
Whilst the Spaces for People initiative has 
been good, the City needs a clear events and 
activation strategy to sit alongside any permanent 
improvements to the city centre generally.  There 
should be more reasons for people to come visit 
and spend time within the City.  The Nuart festival 
has been great, but a broader calendar of events 
needs to be developed as to make the most of 
what Aberdeen has to offer.  

A full strategic transportation review requires to 
be undertaken across the City as this is key to 
the future success of Aberdeen.  It should be 
ambitious in its intentions and fully assess all the 
opportunities available.  

This should sit alongside a broader rolling ‘25 
Year City Plan’ that could be refreshed on an 
annual basis as to survive the ‘political cycles’ 
within Aberdeen.

Concerns raised about long-term impact of 
additional external dining space on business 
rates.

There is a perception that café culture ends at 
15:00, and is primarily a daytime focus.  

Nuart Festival Images
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Interviews were conducted with the general 
public (on-street surveys) in September 2021 
by a specialist fieldwork agency.  A total of 780 
interviews were conducted.

This survey was the third of three waves (the first 
carried out in December 2020 and May 2021), 
tracking public perceptions of the Spaces for 
People measures and their travel habits during 
the COVID-19 pandemic.  The survey site list 
changed for September 2021 compared with 
the first two surveys.  Rosemount was dropped 
due to the removal of its Spaces for People 
interventions and Chapel, Thistle and Rose 
Streets consolidated into one site.  This allowed 
Castlegate, Belmont Street and Upper Kirkgate 
to be added instead (see ‘Location of Interview - 
Trends’ chart on this page).

Due to the change in locations, this report 
displays only the results of the most recent survey 
as they are most applicable to the study and 
there are fewer comparable trends over time.  

Overall the findings show broad support for the 
interventions but some have worked better than 
others.  People feel safer cycling and walking in 
the city centre but are finding parking a struggle 
to access high street businesses.

Please see the appendix for the full demographic 
breakdown of respondents.

General Public Engagement
Overview

13



Between March 2020 and April 2021, when 
COVID-19 restrictions were at their greatest, 
there were four areas that attracted more 
frequent visits.  Approximately one in four people 
said they visited George Street (43%), the beach 
(39%), Union Square (39%) or the West End of 
the City Centre (38%) more frequently during this 
time.  No more than 16% said they visited less 
frequently.

Conversely, visits to the East End of the City 
Centre and the central section of Union Street 
decreased, with over four in ten saying they 
visited less frequently.  Overall, visits to Belmont 
Street / Back Wynd and Upper Kirkgate and 
Schoolhill remained relatively stable, with around 
70% of respondents visiting with the same 
frequency.

Since restrictions started to ease in April 2021, 
visits to almost all areas have increased in 
frequency, with the excepion of the central 
section of Union Street.  Whilst some 
respondents visited more frequently, this 
was balanced by a similar number who have 
decreased their visits.

It is worth noting a general trend across the 
locations, which is that the increase in visits has 
tended to come from a decrease in those ‘staying 
the same’.  In several areas, those visiting less 
frequently has actually increased since restrictions 
began to ease.

Visiting Key Locations During and After Lockdown
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Travel and Transport
In all locations, key reasons for visiting less 
frequently were cited as fear of being unable 
to socially distance, fear of others behaving 
irresponsibly, feeling unsafe travelling by the 
usual means, and a general fear of contracting 
COVID-19.  

Where people have travelled more, the key 
drivers across all locations were to meet people 
outside of the home, to exercise, feeling safe 
compared to other places, being around other 
people, having a change of scenery, mental 
health benefits, a desire to go back to shops, 
bars and other businesses, and a desire to 
support those businesses as they recover from 
the pandemic.  

Travelling on foot to these locations is consistently 
popular, with around seven in ten people using 
this mode of transport across all areas.  Although 
there is some variation across locations, the other  
most popular forms of transport include cycling, 
driving a car / van and being a passenger in a car 
/ van.  
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Temporary Measures
Overall the temporary measures were received 
positively, with over 60% of respondents viewing 
them as ‘very’ or ‘generally positive in every 
location.  Those in the west end of the City 
Centre, the beach, Union Square and the east 
end of the City Centre scored particularly well, 
with a relatively higher proportion of people rating 
them ‘very positive’.  Belmont Street / Back 
Wynd and Upper Kirkgate and Schoolhill received 
the most ‘very negative’ scores at nine percent 
each.

Around nine in 10 respondents ‘totally’ or 
‘generally agree’ that they find walking / cycling 
easier due to the new measures (93%) and 
that they feel safer walking or cycling in the 
City (89%).  There was less positivity around 
accessibility of places and bus services, with 
similar proportions disagreeing as agreeing 
with these statements.  When asked whether 
parking in the City has become easier due to the 
measures, 48% disagreed compared to only 14% 
who agreed.

Although there was some variation in the strength 
of support, at least two thirds of respondents 
thought that the measures should be retained in 
all five locations tested.
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Intervention Areas
Union Street Pedestrian Areas

There were few suggestions for improvements 
to Union Street, although better shops was 
suggested.  When potential improvements were 
suggested to respondents they were positively 
received overall, with support for trees on Union 
Street Central, East and West, as well as for 
a market, a food hall and a more direct route 
between Union Street and the Station.

West End

Although many respondents did not offer a word 
they associate with the West End (potentially 
due to a desire to shorten the survey / concerns 
around speaking to people after COVID-9 
restrictions), the words ‘nice’, tradition’ and 
‘leisure’ were suggested.

Some respondents feel this is a nicer area than 
other parts of the City and enjoy the atmosphere.  
In order to encourage more visitors, suggestions 
were fancier bars and more places to eat.
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Belmont Street

Opinions of Belmost Street were similar to 
those on the West End, with a small number of 
repondents suggesting more eateries and nice 
bars.  The atmosphere is a positive trait of this 
area.

When asked which words they associate with 
Belmont Street, again responses were limited 
but suggestions included ‘tradition’, ‘nice’ and 
‘leisure’.  A small number of people also said 
‘disappointment’.  

Upperkirkgate

Whilst the temporary measures were not 
particularly well received among the entire 
respondent cohort, the majority of those 
interviewed around Upperkirkgate like the 
improvements to the top of Upperkirkgate (Broad 
Street).
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Appendix 1
Young People Engagement Analysis
The online survey link was shared with the 
following groups:

• Youth Tenants Association ACC
• Denis Law Legacy Trust/Streetsport
• Aberdeen Football Community Trust
• CLD Team ACC
• Youth Work Team ACC
• Befriend a Child
• Foyer
• Includem
• Police Scotland
• City Warden team ACC
• Kings community church
• Aberdeen inspired
• Big Noise
• Sport Aberdeen
• SHMU
• ACVO
• Aberdeen Youth Council
• ACE Voices
• Transition Extreme
• Fersands and Fountain
• Mailing list Management Committees of 

community centre and learning centre 
associations

For young people aged 12-25, a pack was 
developed that could be distributed in person 
to high schools or youth groups, as well as 
a supporting online survey.  A printed leaflet 
contained information about both the City and 
the beach.  Participants could either write and 
draw on two postcards contained in the pack, 
one for each location, or scan a QR code to 
complete their feedback online.  

The team received 119 postcards and 79 online 
surveys, totalling 198 responses.
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Appendix 2
Young People Post Cards
This section shows all postcards completed by 
young people during the engagement sessions in 
response to questions about the City.
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Appendix 3
Primary 6 Engagement Session
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Appendix 4
City Centre Businesses Engagement

Businesses in the City were consulted to 
understand more about their priorities, challenges 
and day to day activities.  This took the form 
of both face to face consultation and an online 
survey, which could be accessed by scanning the 
QR code on a flyer.   

The online survey received a total of 57 
responses.  Please note that not every question 
was mandatory, therefore some were answered 
by fewer than 57 people.  The number of 
businesses responding to a question is shown in 
the ‘Base’ below each chart.  

This section shows the results of all questions in 
the online survey.
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Appendix 5
General Public Engagement

Interviews were conducted with the general 
public (on street surveys) in September 2021 
by a specialist fieldwork agency.  A total of 780 
interviews were conducted.

This survey was the third of three waves (the first 
carried out in December 2020 and May 2021), 
tracking public perceptions of the Spaces for 
People measures and their travel habits during 
the COVID-19 pandemic.  The survey site list 
changed for September 2021 compared with 
the first two surveys.  Rosemount was dropped 
due to the removal of its Spaces for People 
interventions and Chapel, Thistle and Rose 
Streets consolidated into one site.  This allowed 
Castlegate, Belmont Street and Upper Kirkgate 
to be added instead.

Due to the change in locations, this report 
displays only the results of the most recent 
survey as they are most applicable to the study 
and there are fewer comparable trends over time.  
This section contains results from all questions, 
where sufficient responses were received.
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